
Men and Women:
What Drives Them?
While men and women share many preferences across their GME considerations, 
women tend to be more cautious in their goals while more likely to leverage 
flexibility in program formats. Gendered differences in industry and job functions 
are persistent across curricular and job preferences.

Motivations
Women were more likely than men to seek out GME to 
defend their current position—including bolstering 
their income.

Curricular Preferences
Men tend to prefer programs focused on
management or finance, whereas women are more 
likely to demonstrate interest in programs developing 
brands or generating social impact. 

Program Pace and Delivery
Though in-person and full-time options are the top 
choices among men and women, women are more likely 
to appreciate online and flexible options. 

Job Aspirations
Compared to women, men report interest in more 
post-GME job functions related to finance and 
management. When describing career goals, men are 
more likely to cite level or position (e.g., mid-level, 
executive, CEO) whereas women are more likely to cite 
their next step (e.g., increase in salary, get a promotion). 
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